September 2001 


Tals ane tribulations 
Ae bia Mos old world 


preneurial He 


A UCLA student finds a 
Bobs in the calendar busi 


We let you decide 
youre getting a 
reat dea 


Me Rotel : 


I ll 


/ wuucsubed “unkamog/ 


- Guaranteed Textbook Buyback (H's almost like renting textbooks) 


Wee carry the targest inwentory of New and Used Textbooks 
for all CSULB classes 


AH Used Books at 25% off New Book prices 
Convenient on campus returns and exchanges 


$5.00 OFF 


ANY SWEATSHIRT IN 
THE UNIVERSITY BOOKSTORE 


OFFER GOOD THROUGH 9/22/01 
NOT VALID WITH ANY OTHER COUPON GR DISKQUNT, 
COMPON VAUD AT TIME DE PURCHASE ONLY ty 


Low price guarantee on Used Textbooks 
Knowledgeable, dedicated statf 


Jexthook Reservations 


On-Line Textbook Information and Ordering 


PIFACUULY GIATE Guests 


waveRare 
HBSS 


DI OU 


OVW 


ALL THE MONEY SPENT ON CAMPUS STAYS ON CAMPUS 
SR NECA, 
PARTNER €DUCATION | (562) 985-5093 


UNIVERSITY BOOKSTORE af the Beach 
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european vacation 
By Lyndsey Shinoda 


Any traveling this summer? Well, for some no and others yes. Cal State Long 
Beach print journalism major Lyndsey Shinoda recounts her rendezvous 
through Europe over the summer. 


making the movie 
By Desi Molinar 


It's been along road for director Markus Davids. The native German takes you 
through the making ofa movie and his strong motivation to direct and become 
the next big man in Hollywood while trying to extend his visa. 


entrepreneurial endeavors 
By Sean-Clark Steward 


For 21-year-old UCLA business major Brian Gross, anot so common but very 
workable idea came his way. Calendar creation mixes So. Cal college girls with 
months of the year. Oh, and one of the girls is from CSULB. 


bargain books 
By Gabriel Lefrancois 


In this month's investigative piece, we let you decide if the books you are buying 
are really a bargain. A look into 49er Shops Inc. finances may help reveal the 
answer. 


gazine university magazine university Magazine ufilversity magazine universicy magazine september 2001 3 


September 2001 * Volume 23, Number 1 


niversity Magazine 


csulb.edu/~univmag/ 


From the editor... 


I t’s been a long summer, and for some of us, it’s been a really long 
summer! But now the time has come to start yet another semester at 
good ol’ Cal State Long Beach. You might cringe at the idea of writing those 
terribly long term papers or the burdens of homework and maybe even the 
idea of waking up early in the morning. Well, these are just some of the 
menial tasks that come along with getting a degree. And that’s what we're 
here for, right? 

My summer was nothing exciting, but perhaps shocking — well, for me 
it was. For the first time since junior college, I took three classes and, was 
the editor of the Summer Forty-Niner and began working on University 
Magazine in July. But hey, I’m not complaining. I almost pulled all of my 
hair out, but I got through it. And now, with the help of a great staff, we 
bring you the first issue of University Magazine for the 2001 fall semester. 

With any new year or semester for that matter, there have been a few 
changes in design and focus. Taking off where former editor John Caldwell 
ended, University Magazine has expanded to serve both the campus of 
CSULB and the rest of greater Long Beach. 

One place you will notice this change is in the Calendar Section, which 
has expanded to serve school events as well as Los Angeles, Long Beach and 
Orange County in music and performing arts, because we know that life 
goes on outside of school. Design has also taken a leap with a new and 
improved look, thanks to illustrators Romina Hayag and Cesar Torres. Oh, 
and then there are the features. 

Each month University Magazine will feature an investigative piece that 
centers on school related issues that are important to you. This month’s 
piece offers you the chance to see where your textbook dollar really goes. 
This months addition also features print journalism major Lyndsey Shinoda 
as she takes you through Europe and tells of her trials and tribulations in 
the old world. 

Watch out guys because contributing writer Sean-Clark Steward meets 
up with entrepreneur and UCLA business major Brian Gross in Westwood 
to bring you Gross’ creation of a Southern Californian calendar filled with 
college cuties. 

Then comes “A Long Road to Travel” as Desi Molinar takes you 
through the making ofa movie CSULB style. Already winning awards, this 
short film directed by Markus Davids is making an impact on the indy film 
circuit (see the trailer at our web site). 

We hope you enjoy University Magazine and the stories we provide. 
Use it as a quick read before or after class, to dabble in when you're bored, 
to laugh, to make your day go by faster or to clean the windows when you 
have no more paper towels left. We encourage letters, so send them and tell 
us what you would like to see. It all starts with you. 


Sincerely, 
Gabriel Lefrancois 
Editor in Chief 
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Only Minutes From Long Beach State 


The Long Beach Marriott is 
the perfect location for 49er 
family and friends. 


Only $49 : OO per person* 


« Ample free parking & complimentary shuttle to 
and from the Long Beach Airport. 

¢ 311 spacious, deluxe guestrooms with Concierge 
Level Rooms. 

+ High-energy “Corrigan’s Sports Bar & Patio” 
offering sports for all sorts. ($3.99 Steak Specials) 

« “Phil’s Angus Grille” for elegant dining, featur- 
ing Certified Angus Beef. 

+ “Café Terrace & Patio” for casual dining, over- 
looking beautifully landscaped pool area with 
waterfalls. Sunday Brunch with entertainment. 

* Over 10,000 square feet of banquet/meeting space 
to meet any agenda. 

+ Indoor & outdoor pools, saunas, exercise facili- 


ties and Spa 
* Rate subject to availability and based on 
double occupancy 


FAMILY & WEEKEND PACKAGES AVAILABLE 
For reservations, please call 
(562) 425-5210 or (800) 228-9290 
Ask for Package Code: PKGC 


LONG BEACH 
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4700 Airport Plaza Drive, Long Beach, CA 90815 
Email: lbmarriottsis@anl.com * www marriotthotels.cony] gbib 
Fax: (562) 421-1075 
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CONSTRUCTION 


tudents attending summer session 

classes were not the only ones work 

ing hard on campus over the break. 
Construction workers have put in many 
hours to make Cal State Long Beach a 
better, safer place. Whether it was the foun- 
tain near Brotman Hall, parking LotC, the @ 
Fine Arts Buildings or East Campus Drive, 
students could find construction just about 
anywhere they looked. 

Drivers were forced to find alternate 
routes when they traveled down East Cam- 
pus Drive because the road was closed for a 
short time due to the construction of the 
new science building. Luckily for students, 


the road has since been reopened. A storm drain 
currently located underneath the science building 
was relocated below the street. ‘ 

Asbestos found in the deck of the fountain near 
Brotman Hall forced the closure of the surrounding 
area. he deck had been leaking water into the offices 
below the main floor. When the building was looked 
at for repairs, asbestos was found. The amount found 
in the deck was below the permissible amount, but 
school officials fixed the problem because of the 
public’s health concerns. The removal could cost the 
school up to $60,000 and prolong the job. 

The Fine Arts Buildings saw work come to a halt 
for nearly four months as school officials battled with 
the contractor over details involved in the initial 
contract. A new agreement was reached and con- 
struction began again on June 25. 

Scott Charmack, associate vice president of physi- 
cal planning and facilities management, said these 
sites should not cause students problems for much 
longer. 

“The Brotman Hall area should be open by the 
time school starts,” Charmack said. “But it won't be 
finished, so additional work will be done at night and 
on weekends.” 

As for the Fine Arts Buildings, Charmack said, 
“Our best guess now is that it will be done by the end 
of January 2002.” 

Charmack also said in addition to these sites, 30 
to 40 more projects are in the works. Some of these 
projects include the construction of the new science 
| building, water proofing the Social Science/Public 
_ Affairs Building, beautification of Lot B and renovat- 
ing of the basketball coaches’ offices and the Fine 
_ Arts 4 Building. 


| — Ryan Ritchie 


~ —____—s 


6 september 2001 « 


f 
PRESIDENTS 
SUMMER 


hen asked how he spent his summer vaca 
tion, Cal State Long Beach President 
Robert Maxson said, “I worked.” Al- 


. though he— along with the roughly 12,000 students, 
-who attended summer school, spent most of his 
| summer on campus — Maxson still found time to 
enjoy the summer. 
| “Talways take a vacation the first week after gradua- 
tion,” Maxson said. “It’s (graduation week) a week with 
& really long days. It’s aweek I really love, but it’s very busy 
| days and nights with receptions and activities.” 
| Maxson spent the first week of June on the beach 
@ athis rental home in Mendocino, a town in Northern 
California, with his wife Sylvia, a professor from the 

_-CSULB campus. 

| However, it was right back to work until the first 
week of August, when he took some additional vaca- 
tion time in the mountains. 
| “We have alittle place in Big Bear,” Maxson said. 
| Maxson takes these vacations because it becomes 
; nearly impossible for him to take time off during the 
| more populated spring and fall semesters. 
| Not many changes have happened for Maxson 
@ when the spring semester ends and the summer ses- 
} sions begin. The biggest difference, he said, is the 
© fewer amount of night activities on the campus due to 
@ the lack of athletic events and arts performances. 
One athletic event Maxson did catch was the 
| Summer Pro League, an off-season basketball league 
| for NBA players to stay in shape and nonprofessional 
| players to show their skills. Maxson said he spent 
; several evenings in The Pyramid, but went only when 
} CSULB alumni were playing. 
| With CSULB reaching record numbers in enrollment, 
Maxson said he is excited about the fall 2001 semester. 
| “Tlove the excitement of the first week of school,” 
/ he said. “The enthusiasm, students greeting each 
other — I absolutely love it.” 


| — Ryan Ritchie 
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GoBeachNet.net delivers 


FREE SETUP 
FREE 30 day trial period 
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10 MB storage space 
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Nationwide access 


Remote access to 
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No spam G2) | Licensed Software, 
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Resources and other 
restricted network 
resources. 
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ance! 


aturday, September 1 
ong Beach Blues Festival w/ Chuck Berry, 
0 Diddley, Jimmie Vaughn, many more 
@ CSULB Athletic Field 


reedence Clearwater Revisited @ 
erritos Center 

tatic X @ Palace 

ey Wollie Quartet @ Madison Supper 
Jub : 

ula Washington Dance Theatre @ Ford 
heatre j 
he Pink Floyd Laser Spectacular @ HOB 
unset 

Wild Child @ HOB Anaheim 

he Impossibles, Ozma, Limbeck, River 
ity High, Recover @ Chain Reaction 


unday, September 2 

ong Beach Blues Festival w/ Bobby “Blue” 
land, Little Milton, Shuggie Otis, many 
more @ CSULB Athletic Field 

unk Rock Brunch @ Galaxy Theatre 
.A. Baroque Orchestra @ Ford Theatre 
enefit for a breast cancer organization: 
hreesixty, Overlooked, Lost North Star 
@ Chain Reaction 


Wednesday, September 5 


hursday, September 6 

Cheap Trick, Simi, Harmony Riley @ HOB 
Sunset : : 
gnite, Death on Wednesday, The Devi- 
tes @ HOB Anaheim 


@ Cerritos Center 
y Tutone @ Coach 


The Motels @ G 
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Reverend Horton Heat, Nashville 
Pussy @ Glasshouse 


Saturday, September 8 

The Righteous Brothers @ Sun Theatre 
The Dickies @ Troubadour 
Elizabeth Milbank Anderson Awards 
Gaila @ Long Beach Museum of Art 
Tsunami Bomb, Rufio, Madcap @ 
Glass House 

The Four Letter Words, The 
Thumbs, Tiltwheel, Bikini Bumps, 
Johnny’s Gang @ Koo’s Cafe 


Sunday, September 9 

Madonna @ Staples Center 

Classic Comics of Late Night @ 
Cerritos Center E 
Sonidos Gitanos, Gypsy Flamenco @ 
Ford Theatre 

Laurie Anderson @ El Rey 


Monday, September 10 
Trisha Yearwood @ Sun Theatre 


Tuesday, September 11 

Madonna @ Staples Center 

Modest Mouse, The Glands, Atlas Stra- 
tegic @ HOB Sunset : 

The Black Crowes, Beachwood Sparks 
@ Greek Theatre 

Splendid Knight Music @ Hollywood 
Bowl : 


Wednesday, September 12 

Blink 182, SUM 41, New Found Glory 
@ Long Beach Arena 

Stiff Little Fingers @ Galaxy Theatre 
Lights, Camera, Jazz @ Hollywood 
Bowl 

Countervail, Homage to Catalonia, 
Bullet train to Vegas @ Koo’s Cafe 
Warsaw, Supercade @ Gypsy Lounge 
Modest Mouse, The Glands, Atlas Stra- 
tegic @ HOB Sunset 


Thursday, September 13 

Blink 182, SUM 41, New Found Glory 
@ Arrowhead Pond 

Burning Airlines, Rival Schools, Action 
Slacks @ Et Rey 

All Rise! @ Hollywood Bowl 

Dave Brubeck @ OCPAC 


Friday, September 14 
The Donnas @ Palace 


Arrowhead Pond: 2695 S Katella Ave., Anaheim (714) 704- 
2400 | 
‘GateTu Tu Tango: 20 The City Bivd., Orange (7.14) 769-2222 


Cerritos Center for the Performing Arts: 12700 Center Court 
erritos (562) 916-8501 
Chai Reaction: 1652 W. Lincoln Ave., Anaheim (714) 635- 


House: 331 a7 Camino Capistrano, SanJuan cae: 


Berlin @ HOB Sunset Saturday, September 22 
Fireworks Finale @ Hollywood Bowl = The Beach Boys @ Sun Theatre 


Air Supply @ Greek Theatre : REO Speedwagon @ Cerritos 
Dave Brubeck @ OCPAC Center 

Eddie Reed Quintet @ Madison Sup- They Might Be Giants @ Wiltern 
per Club Eee of Sousa @ Hollywood 
Saturday, September 15 Chicago @ Greek Theatre 
Tony Bennett, k.d. Lang @ Greek The Original T.S.0.L., The Briefs, : 
Theatre : One Man Army @ Palace oy 
Kenny G @ Cerritos Center Hey Wollie Quartet @ Madison Sup- 
The Donnas @ Glass House per Club - 


Fireworks Finale @ Hollywood Bowl Doves of Fire @ Key Club 
Angry Samoans, Dave Brockie Expe- . Forbidden Broadway @ OCPAC 
_fience, Channel 3 @ Galaxy Theatre : 


Toto @ HOB Sunset _ Sunday, September 23 - 
_ Radar Brothers, Virgil Shaw, Autolux, The Beach Boys @ Sun Theatre 
Let's Go Sailing @ Spaceland _X @ El Rey 
Dave Brubeck @ OCPAC Forbidden Broadway @ OCPAC 
Death By Stereo, Over My Dead Exhibition Qpening w/ Junco 
‘Body, Welcome to Your Life @ : - @ eee Beach Museum of 
Chain Reaction 
Unknown Pleasures w/DJ Danny Love ee e 
and Lil’ Brandon @ Memphis Monday, September 24 : 
: Leukemia and Lymphoma Society’ 
Sunday, September i6 . National Light the Night Walk @ 
Kenny G @ Cerritos Center Arrowhead Pond 
Crosby, Stills & Nash @ Greek Eroica Trio, Alan oe @ Ford 
Theatre : oe Theatre a 
: Megadeth, Endo @ HOB Sunset 


Wednesday, September: 28 : 
Thursday, September 20 é Tim Reynolds @ Coach House: 
Forbidden Broadway @ OGPAC Forbidden Prnedway @ OCPAC 

_ Plea for Peace: Hot Water Music, Matt 

_ Skiba (Alkaline Trio), Cave- In, Selby Thursday, September 27. S 

_ Tigers, Thrice, Mike Park (Asian Man), Kenny Rogers @ Sun Theatre 
The Eyeliners @ EiRey Vince Neil @ HOB Anaheim . 
@HOBAnahein Forbidden Broadway @ OCPAC 

US. Crush, Pris @ Gypsy Lounge S 

: Friday, September 28 


VTS. iPiquerce St, Los Angeles 


Friday, September 21 - Matchbox Twenty, Train @ 
PJ Hareey. Moris Teper @ Hollywood Arrowhead Pond 
Palladium Babyland, Ping Pong Bitches @ 
Gov't Mule @ HOB Sunset _ Spaceland 
_ REO Speedwagon @ CerritosCenter America @ Coach House 
Chicago @ Greek Theatre Forbidden Broadway @ OCPAC 


The Big Picture @ Hollywood Bowl Eddie Reed Quintet @ Madison 
Jay Buchanan, John Wilkes Kissing Supper Club 
‘Booth, Wonderlove @ Gypsy Lounge 


Forbidden Broadway @ OCPAC Saturday, September 29 . 
‘Eddie Reéd Quintet @ Madison : Janet Jackson @ Arrowhead Pond 
Supper Club Money Mark @ Troubadour 


Eighteen Visions, Taken, Darkest Eric Burdon @ Coach House 
‘Hour, Sears or Tomorrow @ Chain Common Sense @ HOB Anaheim 
Reaction Forbidden Broadway @ OCPAC 
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reet. Ididn’t surf 
is | would have 


ttensen, 


“My summer started very 
optimistically. Then it all went 
down hill. | worked at a high 
school during the school year 
and when it ended, I needed ta 
find a new job. So the search 
began. | applied for internships, 
for jobs at Wal-Mart, Payless, 
Bath and Body, Tilly's, Ross, 
CoCo’s, Topvalue, Marshall's 
and Starbucks. Not one of them 
called me back and I never got 


hired. I had no job and no 


money. My account became 


overdrawn by $350 and my 


credit card was cancelled be- 


cause | was over limit by $400 
and couldn't make a payment. | 
ran out of gas one too many 
times and fried the wiring in my 
car. It cost me $300. I had to 
borrow the money from my 
mother.” 


Monesia Hobbs, 


journalism 


“le as the summer from hell. It 


ought a beach cruiser, and 


nt for four weeks riding around 


a car. It was pedal 
had to ride several miles to 


<— 


I met a lot of people in 
Europe. [ even 
encountered myself. 


-James Baldwin 


Story and photos by Lyndsey Shinoda 


When I told friends and family I was travelling alone to Europe this summer, they said I'd definitely get 
robbed, harassed, pillaged, hanged, etc. I went so far as to dye my hair an inky black in an attempt to blend 
in, then reverted back to bottle blonde days later. I took their warnings into account, and I am grateful I made 
it back to the United States, all body parts intact (not counting the brain cells left behind in Amsterdam). 

During my expedition I had the privilege of spending five weeks in Europe in May and June, taking in 
the sights of Spain, England, Holland, France, and Italy. 


aliente is the one word I would use to sum up 

Espana. I’m talking 100 degrees daily. I stayed with 

my friend from high school, Susan, who was at 

college in Madrid. Shopping in Madrid was cheap and plentiful. 

Streets were lined with outdoor restaurants and cafes. I also saw Alicante; a 
beach town on the Mediterranean when taking a four hour train ride. It was 
gorgeous with clear blue water that stayed the same depth for miles. There were 


topless women everywhere, mostly fat, not like the supermodel types men like 


So fresh and so clean. Yellow apartments line the city 
streets of Madrid. 


to imagine sun- 
bathing topless. A 
guy with no teeth 
bought mea rose. 
There were also 
large Spanish 
men, tanned like 
beef jerky, in 
Speedos. iQue 
Barbaridad! Beer 
is everywhere in 
Spain, even 
McDonalds! 
They also sell a 
McCerdo (Pig) 


sandwich. 


How to Speak in 
English Tongues 
Bird: chick 


Bloke: dude 


Pull: hook up (You look 
hot tonight, you must be 
on the pull) 


On the piss, getting 
pissed: drunk 


Chips: french fries 
Crisps: potato chips 
Caned: stoned 
Spliff: joint 
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ost people 
don’t like 
going to En- 
gland. I heard the food 
sucks and the people are 
pale and rude. I, on the 
other hand, loved the 
food (particularly fish n’ 
chips and Indian food) 
and thought the men 
were cute and super po- 
lite. True, most English- 
men are not tanned, but 
hey, it rains eight 
months a year, give 
them a break! I was for- 
tunate enough to stay 
with the family of my 
good friend Guy. He, 
along with two other girls, Lou and Zoe, 
exchange students at Cal State Long Beach i 
2000. The three lived above my apartment 


would speak to me in English. He took me to a house party in 
Paris. Strangely enough, it was similar to an American party, lots 
of beer drinking, cigarette smoking, playing caps, searching for 
someone who has herb, and listening to rap music. They played 
Dr. Dre’s “Chronic” 2001 CD, which was hilarious, since they 
were trying to sing along with their thick French accents. 
Paris just had so much to offer culturally. My favorite was 
The Louvre, particularly the sculpture garden. The Mona 
isa..is overrated. I was most amazed at the various artists 


A sign warning people of the 
mouth epidemic outside a gro 
in Beaconsfield, England. 


entrance to the Louvre in Paris. Their 
pyramid may be clear but ours is bigger. 


Drive look insi : 

“nificant. I also visited the Notre Dame, just gorgeous. It 
overlooks the Seine River, where I had my most relaxing 

times just sitting and watching boats full of people go by. 


homies. 

I went to many proper English pub 
Lou, rode the tube, and saw where the 
to drink half-pints of Stella Artois a 
I’m too little for whole pints and th 
a load of tea too. I learned that Lo 
polluted, so much so that ifyous 
be blowing black stuff out of your 
like being in L.A.! 


julips. Heineken. Legalized drugs. These are what 
most people associate with Holland. My stay in 
Amsterdam was a mixture of two of the three. Tulips 
in season. There were what are called coffee shops, 
of brown cafes scattered throughout the city, a good 
sunk of them nestled in the red light district. It would 


spent five days in Fra of them dt bea ris. 1 because everyone in them is either buying weed, in he 
stayed with a distant rel ) m Paris wi rocess of rolling a joint, or smoking a fatty. The differ- 
Frenct ¢ marijuana read like a menu: Northern Be 


leg. ‘a you fnoker a lot more than you would at home. 
jat’s what the tourists tell me anyway. 

One tourist I was stoked to see was my friend Jermaine, 
‘who just graduated from CSULB. We perused the various 
“streets of Amsterdam, and took in all the legal sights, smells 
and tastes we could in one day. 

The red light district is also famed for its store windows 
housing displays of scantily clad prostitutes. They beckon to 
the drooling passersby, and some men even enter the doors, 
at which point, the curtains are closed and the show is 
private. The whole thing of seeing these women on parade 
: : was quite degrading. In a cleaner section of Amsterdam, | 
Wouldn't you like to live here? The official residence of the queen of visited the Van Gogh Museum, which was amazing. His style 
England. of painting is so distinct from that of other artists. I also went 

on a canal tour, giving me views of the entire city. 
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SS SS 


fter a 14-hour 
train ride, | 
made it to Flo- 
rence. This included 
transferring to a stand- 
ing-room only train in 
Milan, and then get- 
ting fined for opting to 


Gee f ltaly is 
sit in first class instead ernotniticd 
of standing for five by beautiful 
hours. A girl who had sialuees 
been storing her money ano eS 
in her stank—ass shoe yeaa 
got revenge by paying the Ponte 
the conductor with the Vecchio in 
stinky money. faa! 


It was extremely hot 
and humid in Florence, 
just like Spain. In the center of town is a huge cathedral called Il Duomo. I climbed 463 steps straight up to get to the top 
of the dome, and was met with a 360-degree view of the city. I have never felt more at peace. Everything was within walking 
distance in the city, and you could never get lost 
because the Duomo was always in sight. Gelato is 
my newfound love. There are gelato stands on 
every corner. 

Florence had so much history. I saw 
Michelangelo’s David, the personal art collection 
of the Medici family at the Ufizi Gallery, and the 
tombs of many famous Florentines. I have never 
been in such awe of artwork. The statue of David 
was really spectacular. Certain pieces were even 
larger in person. 


lot of Europeans don’t like Americans, 
and I can see why. When we go to their 
country, we expect things to be the same as 
they are here. We don’t do a good job adapting. 
We don’t bother to learn the local customs or 
language, but we expect them to know ours. I was 
able to observe these things because I was alone. 
But just think about how foreigners are treated 
when they come to the U.S. 
My eyes have been opened because of this trip. 
J am amazed that I did it by myself, but I’ve got a 
lot more confidence now. I met people from all 
over the world, from Hungary to Estonia to Nor- 
way. I stayed with relatives who I'd never met 
before, who opened their homes to a virtual 
stranger. I got lonely sometimes, but then I gath- 
ered my thoughts and realized how many people 
would love to be in my shoes. Then I just strolled 
around the next corner, breathed in the air and the 
culture, and saw the next beautiful thing that 


Il Duomo, a cathedral in Florence, Italy. crossed my path. 


/ 
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The making of 
‘A Long Road To Travel’ 


By Desi Molinar 
Photos courtesy of Davids Motion Pictures 


Gregory Lee Kenyon, left, and Chris Eann share a moment on their long road to travel. 


any marketing graduates pass out business cards. Markus Davids hands out movie trailers. 

Rivaling the zeal of bible dispensing Gideons, Davids hands out nearly forty copies a 

week of his student film to potential investors, movie studios and production companies; this movie is not 
just a class project — it’s a Cannes Film Festival applicant and future feature. 

It's been a long road, sometimes winding, sometimes yellow bricked, for this Cal State Long Beach film 
student. With a director from Germany, an actor from England and a story line set in Russia that’s filmed 
in downtown Long Beach, this cosmopolitan collaboration directed by Davids has more frequent flier miles 
than a homesick freshman. And it was all paid for by a credit card. 

Four years ago in Hamburg, Germany, Davids graduated from college with a degree in marketing. Then 
he went home and looked at his bookshelf. “I noticed I had around 20 how-to books, all on the subject of 
movie making,” says Davids, “and I thought, hmmm, obviously this means something.” 
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Davids has a storytellers voice, a deep 
resonance that easily translates words into 
pictures, making sure the audience sees the 
story before hearing it. 

“With move making, you find yourself 
doing something different everyday. [like that 
your creativity gets to find new projects all the 
time, as a film involves totally different tasks 
from pre-production to shooting to editing,” 
Davids says. “So I decided to enroll in film 
school.” 

Germany has a total of three film schools, 
all of which require a competitive portfolio 
from every applicant. Majoring in marketing 
allowed no tine for the making of a portfolio, 
so Davids enrolled in an American film school, 
traveling over oceans and continents just to 
hold a camera. 

“A Long Road to Travel” is his senior 
thesis project as part of the Advanced Film 
Production class at CSULB taught by Rory 
Kelly, a professor who has also directed a few 
award-winning independent films. The twelve- 
minute short plots the tale ofa Russian immi- 
grant and his strive for the American dream. 
Scripted, directed and produced by Davids, 
the film has noticeable parallels to its creator's 
own life. 


A rented crane assists Davids in the principal shooting phase. 


Only a few of the many that worked on the set in Long Beach. 


“I wanted to make a movie about some- 
thing I know,” Davids explains, using wide 
hand gestures to give a visual. “The stories you 
write are mostly influenced from your own 
experience. There’s a lot of 
myselfin the movie, though 
not in one particular char- 
acter.” 

Scripting the film is 
only one project of many 
that is included in the pro- 
cess called pre-production. 
It is in this stage where lo- 
cations are scouted, actors 
are cast and sets are built; 
the crew put in more than 
six months of pre-produc- 
tion before shooting. “You 
have to do all your home- 
work in pre-production so 
you don’t waste a lot of 
time and money during the 
shooting,” Davids seriously 
instructs, “the making of a 
movie, the logistics of it are 
insane, and the only thing 
you don’t have on the 
movie set is time.” 

During the months of 
development, entire sets 
were built, including a Rus- 
sian household and office. 
Even the most minute de- 
tails were accounted for: 


“Everything that’s on the 


table,” relates Davids, “whether it’s a pencil or 
phone, had to brought in and planned.” Davids 
and his production designer, Merce Younger 
(who’s worked on Moby and Boyz II Men 
music videos), discussed everything from col- 
ors, to textures, to furniture: “J ended up with 
a folder, 100 pages thick,” Davids says, mim- 
ing the thickness of the folder with his thumb 
and forefinger, as he places the imaginary 
folder on the table beside him, next to the 
imaginary pencil and imaginary phone. 

After pre-production comes a step known 
as principal shooting — the actual filming of the 
movie. Five days of shooting costs around 
$9,000 to complete; Davids’ credit card fur- 
nishes the financing. “The school provides 
you with $500 and a basic equipment pack- 
age,” our risky director tells us. “It’s the bare 
minimum, you can’t really do a lot.” 

Tocompliment the basic equipment pack- 
age, Davids and his crew rented additional 
lenses, side mounts for moving car scenes and 
cranes. The short was shot using a 16 mm 
camera and film stock vs. video — an aesthetic 
decision that makes a difference of about 
$5,000. “The quality of film is a million times 
better,” the artist shares. “Film has a lot more 
latitude, it can see alot more derail than video. 
The quality of images is better.” Pulp Fiction 
director Quentin Tarantino predicted video 
would dominate movie making, but Davids 
remains an oak — a solid wall: “Film will be 
around forever.” 

During filming, many Long Beach com- 
panies freely donated their services. Trader 


A well dressed Chris Eann plays the role of Donald Green. 


Joe’s contributed beverages, Kodak provided film and Togo’s 
fed the cast and crew sandwiches. He elaborates that the cost of 
filming would have been impossibly higher without the gifts of 
his sponsors, and nods with sincere appreciation when acknowl- 
edging the support of the local community. “Yes, I was helped 
with a lot of favors.” 

With the shooting finished, “Along Road to Travel” is 
nearing the end of its journey in the final phase of movie 
making: post production. 
Sound, special effects, editing, 
titles and marketing will wrap- 
up the project. Completing 
post-production could be just 
as costly as principal shooting, 
and it is in this stage where 
Davids’ business degree finally 
gets a performance. 

He is currently pitching the 
Project to studios and produc- 
tion companies to get funds to 
finance its completion, his 
American dream. “I studied 
marketing,” the optimistic di- 
rector assures, “so I’m really 
good at getting people exited 
for projects.” 


Gregory Lee Kenyon plays Alexander Waltzlav. 


culating desks in Hollywood, and is reported to have the 
interests of actors David Carradine and Gabriel Byrne. As a 
short, the film is expected to be released at film festivals world- 
wide, but Davids has even higher expectations for the movie 
that has already maxed out his credit card and forced him to say 
auf wiedersehen to his social life. He wants to develop it as a 
feature. 

“The reason I am so persistent about my project is because it can 
make my whole futurelifealot 
easier,” says Davids. “IfI wina 
film festival or make this intoa 
feature, it would give me the 
opportunity to get a working 
visa. Right now I have a stu- 
dent visa, which is finished 
after next semester because I'll 
be done. And after that, if I 
don’t havea conipany to spon- 
sor my working visa, I'll have 
to go back to Germany ... but 
my movie will happen, I know 
it will.” 

It must. For the sake of 
the Visa in his wallet and the 
one on his passport, may his 


The trailer is currently cir- 


The cast and crew of A Long Road to Travel stand outside their 
Russian house in Long Beach. 


long traveled dreams become 
reel life. 


CSULB student Tara Huffine poses for her December pictorial. Go 
Beach! 


ncea year the subscribers of Playboy magazine 

get a treat with their annual college edition. 

However, now there is a new and “younger” 

Hugh Hefner in the publishing world who has 

designed a publication with a southern Cali- 
fornia college twist. 

Brian Gross, 21, and a senior at the University of California, 
Los Angeles, has published the “Southern California College 
Girls 2001-2002” calendar. This sizzling multicolor calendar 
with gorgeous college girls from Cal State Long Beach, Univer- 
sity of Southern California, and several other colleges will be 
located at most college bookstores and on the Internet. 

“T always had the interest to start my own business and this 
was the perfect opportunity,” Gross said. “I wanted to produce 
a calendar that would sell and that had a reality to it.” 

The calendar definitely has a “reality” to it due to the models 


ntrepreneurial 


“ndeavors °* 


By Sean-Clark Steward 
Photos courtesy of Calendar Creations 


and layout scheme. All of the models were amateur or only had 
minor modeling experience, according to Gross. After choosing 
from more than 150 women who tried out for the publication, 
Gross and his staff from Calendar Creations narrowed it to 16 
college models. 

“These are the types of girls you would actually see in college, 
classes or the dorms,” Gross stated. “J wanted the calendar to 
have a “real’ sense to it.” 

The calendar is transformed to a 16-month layout spread 
with one woman dedicated to each month. Each month is laid 
out witha calendar model, a monthly chart and an advertisement 
from one of the numerous sponsors, such as SWAT Tours and 
Ultras Star Cinemas. 

With a tropical or water mirage background, each model 
delicately posed for their pictorial spread. Their first names, year 
and major in college, anda quote from them are place unnoticeably 


“| always had the interest to start my own business and this was the perfect opportunity, 
| wanted to produce a calendar that would sell and that had a reality to it.” 
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on the page. Yet, a calendar purchaser does not get a complete 
backgrounder on his or her college pin-up model because it 
leaves out a vital statistic; the college the models attend. 

“We didn’t put the name of the models colleges mostly due 
to security reasons 
for the girls,” Gross 
said. “I wanted to 
make sure they 
didn’t get stalked 
and I think they feel 
a little safer.” 

The calendar 
also encompasses a 
few minor layout 
problems with the 
photo editing of the 
pictorials. Miss 
January has an ex- 
quisite pictorial, but 
her top of her head 
fades off the calen- 
dar page. This mi- 
nor flaw does hap- 
pen a numerous 
amount of times in 
the calendar, but the 
lovely backgrounds 
and goodglooking 
models will let a viewer look beyond the errors. 

The models in calendar are also exposed in a non- 
derogatory manner that expressed ‘class’ in each 
pictorial. Miss September, Leslie Andereck, 20, a 
junior at Cal State San Marcos, was excited about her 
pictorial and the staff she had to work with during the 
photo shoot. 

“Iam not afraid to show my sexuality as long as I am 
not exploited,” Andereck said. “The body is a beautiful 
thing. Also, I have a feeling when I walk around campus 
people won’t realize it was me in the calendar.” 

Due to the models attending southern California 
schools with most containing a large student body, these 
models will be hard to recognize. A sorority girl at 
philanthropy or a young woman in the library could be 
any one of these models. 

“Every girl in that calendar is just a normal person,” 
said Heather Stocks, Miss March. “Someone ask metodo 
it and I thought it would be fun. We are real women 
posing for a calendar, which also gives to a good cause.” 

Donating to a good cause is an understatement by 
Stocks. One may think Gross would be living the luxury life by 
developing a “bikini calendar” and making money from it, yeta 
part of the profits is donated to the Muscular Dystrophy 
organization. 

“I wanted to give back to the community,” Gross said. “It 


Heather Stocks from UCLA poses 
as Miss March. 


Leslie Andereck displays her erotic metal bikini for 
September 2001. 


alwéli’s feels good to help out and it was a census from the staff _ 
and models where to donate the money.” 

The veracity of this project is developed over theme of “real” 
women who attend southern California colleges. The calendar 
can be bought at the University bookstore or on the 
Internet. The price is reasonably affordable and the 
pictures are not bad to gaze upon when planning a 
schedule. 

“Tt looks like a normal swimsuit calendar,” said 
Roman Gulon, general manager of the University 
Bookstore. “We have carry similar calendars in the past 
and we are carry this one primarily because some of the 
ladies are from Long Beach.” 

However, only one out of the 16 calendar models 

is going to CSULB this semester. Tara Huffine, Miss 
December is a junior and majoring in kinesiology. 
Huffine was definitely excited about being in the 
calendar and she highly doubts that people will recog- 
nize her on campus. 
“It’s definitely cool being the only one from Long 
Beach State,” 
Huffine said. “It 
looks like me in 
the picture but I 
think I look a 
little different so 
people won’t put 
the two to- 
gether.” 

The overall 
calendar is defi- 
nitely worth the 
purchase if a 
viewer enjoys 
beautiful college 
women in biki- 
nis. The photo 
quality and edit- 
ing design have 
minor flaws that 
set this calendar 
a step behind a 
Hefner creation. 
Nevertheless, 
Gross and theen- 
tire Calendar 
Creation team 
did doan impres- 
sive job for their 
first publication. Gross stated if the calendar goes over well, he 
would begin a quest for future publication endeavors. 

If one is too lazy to buy the calendar or wants to “check out” 
the merchandise before purchasing it, go to 
www.calendarcreations.net. 


Photos and story by Gabriel Lefrancois 


Editor’s Note: This story was originally written in 2000. Some of the information from that article was taken and used in this story. 


tudents who are new to the campus of Cal State Long 
Beach may not know the drill, but students who hold 
any type of veteran status, which constitutes attending 
Seay” CSULB fora full semester or even a half semester — you 
know the deal. 
Long lines and high prices. It is suggested by academic 
advisors that a student put away somewhere between $500 and 
$600 for books, if taking a full load. 
Like the 8 a.m. class that 
some students are 
destine to take at 
least once, the 
lack of a 
nearby park- 
ing spot or 
the unruly 
professor 


that assigns 
five units of 
work for a 3- 
unit class, the 
cycle repeats itself 
like a broken record 


stuck on a bad song. 

And then you see the signs. Those perfect circle pie charts and 
the dollar bill that shows you exactly where your textbook dollar 
is going. “Keep it on Campus” it shouts at you, and with the 
recent closure of University Text, buying books online or special 
ordering is perhaps your last resort. 

According to the National Association of College Stores, a 
professional trade association that represents the $10.12 billion 
collegiate retailing industry, students spent an average of $619 in 
college stores during the 1999-2000 academic year. Online 
purchasing has also increased since 1999. The report stated that 
students make five online transactions annually. 

Nevertheless, with textbooks routinely costing $50, $70 and 
even $100, one can’t help but think they’re dropping serious 
cash. 


Who’s on Top 
Yer Shops Inc., in addition to University Bookstore, 
runs the Outpost, the Nugget, the Student Union 
Convenience Store and various other shops around 
campus. It provides service to the dorms and is the 
concessionaire for Blair Field, which grossed $51,881 in 1999. 
An auxiliary non-profit organization that is granted tax-exemp- 
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uon status under Form 990, 49er Shops Inc. donates $100,000 
annually to the CSULB Foundation, which in turn awards 
grants to various campus groups. In addition, $25,681 is given 
to the academic scholarship program. An examination of 49er 
Shops Inc.’s most current tax records for 1999 obtained from 
Accounting Manager Cora Ejercito shows that: 


° It has more than $10,700,000 in savings and other cash 
investments known as unrestricted funds. 

° It paid its chief executive officer $155,082 in salary and 
retirement benefit, according to a 1999 tax document filed with 
the IRS — the latest available, as the corporation has filed for an 
extension for 2000 as additional time is required to gather the 
appropriate and necessary information in order to filea complete 
and accurate return. 

* From 1996 to 1998, it collectively paid its top three officials 
— Roman Gulon, 
Fred Neely and 
former CEO/Gen- 
eral Manager Gary 
Adams~ nearly $1.2 
million. 


“I don’t make 
that much,” said Cal 
State Northridge 
bookstore director 
Dean Goetz when 
asked about the sala- 
ries of the top ad- 
ministrators here at 
CSULB. “But it’s a 
pretty complex busi- 
ness — they are the 
most qualified 
people youcan get.” 

Barbara Cc 
George has been 
serving as chair on 
the board of directors for 49er Shops Inc. for 10 years and 
currently serves as the chair of the personnel committee, while 
holding both faculty and administrative positions for more than 
three decades. 

George, also the former associate dean and interim dean of 
the college of business administration said “he (Gulon) is the 
CEO of a large non-profit corporation which incorporates a 
much broader scope than the bookstore. As evidence of the size 
of the 49er Shops, the assets amount to approximately $26 
million. There are approximately 150 full-time employees and 
somewhere between 200 and 500 students depending on the 
time of year,” George said. “Although employees of the Shops 
are not state employees and do not receive any state funds, it 
operates as a University auxiliary and it is generally felt that the 
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salaries in the Shops should be in line with the University. He is 
within the range received by the college deans, with some being 
paid more and some paid less.” 

When asked about his salary, Gulon stated that “they (sala- 
ries) are comparable to a big corporation. As a CEO comparing 
to the outside world, I am paid fairly low.” 

Gulon made reference to the payroll of Aztec Shops at San 
Diego State University and said that their top administrators are 
paid much more. Due to time restraints, tax information was not 
available to compare. However, Aztec Shops is run much like 
that of 49er Shops Inc. operating as a non-profit auxiliary and 
handling food services. 


The Breakdown 
ccording to the NACS’ “College Store Industry Finan 


cial Report 2001,” sales volume in college stores is 


determined by 
many factors. The 
major influenceon 
sales, the report in- 
seems 
closely tied to the 
size of the institu- 
tion that it serves. 
With more than 
33,000 students 
filling the campus 
this fall semester, 
49er Shops Inc. is 
likely to bring in 
more than previ- 


dicates, 


ous years. 
Questionable 
is the amount of 


bring in compared 
to theamountthat 
is redistributed to 
students. While the 
campus bookstore 
here pays a flat 
$100,000 to be re- 
distributed to stu- 
dents, other univer- 
sity bookstores rou- 
tinely return 8 per- 
cent of gross sales, or 
even higher, accord- 
ing to the NACS. In 
2001, college stores 
returned an average 
net income of 7.7 


money 49er Shops _ 


percent of net sales to their institutions. According to former Cal 
State Dominguez Hills bookstore manager Tami Smith, CSUDH 
paid $344,000 based on sales of $4.3 million — or roughly 
$28.67 per student in 1999. In contrast, 49er Shops Inc. is 
providing $3.70 per student. 

“We've provided considerably more than that,” said Goetz of 
CSUN where there are $12 million in gross sales annually. 

But according to George, there are a number of other ways 
49er Shops Inc. contributes to the university. Some of these 
contributions include a 
long-standing agree- 
ment with University 
Housing to share half of 
the profits of the resi- 
dence hall operation 
with Housing. The 
amount for fiscal year 
2000-2001 was about 
$50,000. In addition, 
there is another long-standing agreement to pay commissions of 
9 percent of food sales in the residence halls to University 
Housing. 

“T recall that the amount this fiscal year was in the neighbor- 
hood of $300,000,” George said. 

Goetz works for Follett Higher Education Group, a private 
company that runs more than 580 campus bookstores nation- 


wide, including those at Stanford, UC Berkeley, Pepperdine, 


money. 


Publisher's Paper, 
Printing re Casts / 


“A poorly managed bookstore is a money drain. 
Textbooks are expensive with a lot of potential mark- 
downs. They come in already being expensive and 
then they are marked down. When you start with a 
low margin, there isn’t a lot of potential to make 


Author Income 
Authors royally 
from which 


Loyola Marymount and Notre Dame. He emphasized that the 
profit margin for campus bookstores is typically low, stressing 
that hiring skilled executives is important. 

“A poorly managed bookstore is a money drain,” Goetz said. 
“Textbooks are expensive with a lot of potential markdowns, 
They come in already being expensive and then they are marked 
down. When you start with a low margin, there isn’t a lot of 
potential to make money.” 

With that, many universities are turning to firms like Goetz’s 
to run their bookstores. 
Follett and a competing 
company owned. by com- 
mercial bookstore giant 
Barnes and Noble, operate 
the majority of the nation’s 
approximately 2,000 cam- 
pus bookstores. - 

The larger companies, 
benefit from economies of 
scale, enabling them to purchase higher quality goods fora tones 
price, while having streamlined operations. 

At Northridge, like Dominguez Hills, the cniverity is 
guaranteed a negotiated percentage of gross sales, regardless of 
whether the operating company makes a profit. In 1999 49er 
Shops Inc. returned $137,638. 

“Look, we could lose our contract if we don’t doa soadjobe 
Goetz said. “In my experience, the consumer makes out better in 


\\ Publisher's General 
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gays research 
and wriling expenses. 
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stall, professors’ free copies. 


College Store lacome 
*Note: The amount of 
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i z HIS 
determined by the store's 
ownership, and usually 
depends on whether the 
college stere is owned by 
an institution of higher 
sducaiion, 4 contract 
management company, a 

’ cooperative, a foundation, 
of by private individuals. 
Graphic courtesy of the National Association of College Stores 


The breakdown of your textbook dollar. Statistics in this illustration reflect the most current 1999- 2000 financial data gathered by the 
National Association of College Stores. The numbers are averages and do not represent a particular publisher or store. 


nancial sense whenever you have a retail mind set rathe: wan 
an institutional mind set. We have to turn a profit. If an 
institution is running a business — again in my experience — 
there’s not going to 
be that same urgency, 
that same emphasis.” 
There has been 
talk of outsourcing 
but according to 


“Look, we could lose our contract if we don’t do a good job, 
in my experience, the consumer makes out better in a financial 
sense whenever you have a retail mind set rather than an 
institutional mind set. We have to turna profit. Ifan institution 


LCplesciiuiiiy, and advocating the viewpoints of students. As 
board members, they participate in formal meetings in which 
major corporate policy decisions are discussed and voted upon. 
They also partici- 
pate in the ap- 
pointment and 
evaluation of the 
CEO and partici- 


pate in the com- 


George itisnotavi- . : ; Come E ; mittees of the 

able option at this 18 running a business — again in my experience — there’s not Board _ Pate. 

time. going to be that same urgency, that same emphasis.” and auditing.” 
“The board deci- 


sion has always been 
that we have a well qualified and experienced professional staff,” 
George said. “They are successful on operating their units.” 
49er Shops Inc. is overseen by a 10 person, volunteer board 
of directors, four of whom are students — including President 
Wayne Stickney-Smith, Vice President Danny Vivian and Trea- 
surer Rosa Hernandez of the Associated Students. 
According to George, “students serve an important role in 


Although the 

salary Gulon re- 

ceives may be higher then that of other administrators, there is 

no doubt that there is a lot to oversee. 49er Shops Inc earned a 

profit in 1999 of $390, 615 and $1,351,020 over the four-year 

period from 1996-99. Those figures are calculated after the 

corporation pays its liabilities, including the $100,000 it gives to 

the CSULB Foundation. By law, a non-profit organization must 
reinvest excess revenue into the organization itself. 
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Let us know 
what you think. 
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